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NEW THEORY OF TRADITIONNAL AND SOCIAL MEDIA PRACTICES:
FEATURES AND RESTRICTIONS IN TODAY’S UKRAINIAN SOCIETY!

The paper deals with new theoretical understanding of communicative and
media practices as background social practices, non-reflexive everyday rou-
tines, as ways of consumption of media and participation in them and also as
constructors of private and public sphere. Such theoretical approach enables to
disclosure ambivalent communicative and social shifts engendered by globaliz-
ing and crisis processes in contemporary Ukraine. The ambiguity role of social
media in today’s Ukrainian context is following: on the one hand they can be
considered as creators of new communicative environment, new sociality that
favored to finding of personal and national authenticity and on the other —
they is transformed into the social field of information wars, political games
and realization of economic interests of great Internet corporations. Thus, on
social micro and macro levels such discrepant implications can be revealed:
1) False adaptive strategy of overcoming social atomism and personal isolation
by virtual communicative practices: communications in social media generate
new types of social ties: «weak social ties», as long as they don’t further the
creation of long personal relations for which a modern individual hasn’t time
and emotional energy; 2) Escapist model of «flight into communication» by
means of TV media practices, Internet communications and mobile phones;
3) Emergence of «phatic» communications keeping up social ties and interac-
tions without transfer of information, but only as a way of social support and
joining; 4) Hiding or transformation of self-identity by authentication with a
«significant» person in the situations of personal and social crises by means
of Internet communications; 5) Processes of «thingification» of media and
«mediation» of things; 6) Constantly «keeping in touch» by means of new com-
municative practices also provides to modern narcissistic person to avoid close
emotional contacts and meanwhile to satisfy a need for continuous demonstra-
tion of self and continuous search of love from others.

Key words: communicative practices, weak social ties, social media, phatic
communication, «fight into communication».

In my talk today I am going to deal with the phenomena of communicative
practices in modern society. I shall first present some theoretical reflections
about the nature and main trends of communicative practices and commu-

! Crarra OyJia migroToBeHa I MiKHAPOAHOI HayKoBOI KoH(MepeHIlii «ComianbHi Ta mosiTuuni
Tpanchopmariii y Ilerrpansuiit Ta Cxiguiit €spormi (1917-2017 pp.): YMHHUKHU, JOCATHEHHS, IIPO-
onemu» (28—29 uepBua 2017 pory, OHY imeni I. I. MeunukoBa, Oneca, Ykpaina).
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nicative processes as such. Then I would like concerning myself with the
methods used. And in conclusion I’ll concentrate on some main features of
communicative practices in modern Ukraine.

First, I propose to declare «communicative practices» in 3 interconnected
aspects.

First of all, as a version of «background social practices», representing
hidden from the observer, frequently unconscious, but quite obvious for inter-
connecting participants, the rules of communication in a particular situation.

Let me now make some comments on the specific nature of social prac-
tices. These are several habitual, stable, routinized rules, skills, ways in
which «bodies are moved, objects are handled, subjects are treated, things
are described and the world is understood» [1, p. 250]. The semantic field of
«background social practices» is rather large, it includes such elements as
«forms of bodily activities, forms of mental activities, things and their use,
background knowledge in the form of understanding, know-how, states of
emotion and motivational knowledge» [1, p. 249]. But somehow or other the
attributive characteristics of social practices are the following:

Nexus of saying and doing;

B Unconscious, latent or depending on practical use sense of this process;

B Social practices consist in routinized mental and bodily activities, know-
how, habitual skills, rules of everyday behavior and so on;

B Social practices have rather strong single-mindedness and rigidity;

B Situational conditionality i.e. an attachment to certain socio-cultural
context.

Describing mass communicative practices as «background social practic-
es», it is necessary mention that rules of utility are more likely to operate
here. There are motives that guide us, habits, needs, rules of the communica-
tions (e.g. Necessity for the interlocutor or need even in virtual communica-
tion), it happens unconsciously for interlocutors, but it is possible to reveal a
pragmatic component — what for they do it — in other words, a functional
orientation of mass or any other types of communication. That is people use,
mass-media as in the theory of «use and gratification «, they do either by
habit or because they need information or simply emotion, etc. We construct
it not by reflected rules. When the communication develops in unexpected
ways, we start to analyze what went wrong and we start to think about rules,
mechanisms, technologies and motives.

Communicative practices in their second version, in my opinion, can be
considered as principles and mechanisms of interaction with various sources
of information and communication, first of all with mass media. Here the
received information is comprehended during the process of its application,
thus foregrounding pragmatic aspect of communication.

The consumption and the use of information obtained from different mass
media are carried out due to specific mechanism and effects. Let us consider
them in detail.

B Symbolical and virtual compensation of action and interaction, the lat-
er often fail in everyday life of contemporary people;
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B Visual opportunities of mass media create an «effect of presence» that
influences individual consciousness and engenders in it the feelings of au-
thenticity and documentation;

B Seriated and iterative character of mass media texts regulates everyday
life of individuals, normalizes their everyday existence, produces the feelings
of comfort and psychological safety.

B Ritual character of visual and audiovisual media give possibility to
each individual to join one another symbolically;

B Effect of emotional and psychological compensation which permits to
individuals in safe and obvious form to identify themselves with aggressive
and dangerous hero and at the same time to find themselves in safe position,
as though «behind identification glass».

And now let me pass to analysis of

ATTRACTIVE CHARACTERISTICS OF MASS COMMUNICATIVE
PRACTICES AND PRAGMATIC REGIMES OF THEIR USE

«The positive appeal», when addressing to everybody mass media turn to
each taken separately to invite him proving, trying, responding — REGIME
OF MASS USE;

1. «The simplicity and availability of mass media texts» when comprehen-
sion doesn’t need additional education or extra socialization — REGIME OF
TIPICALNESS;

2. REGIME OF SOCIAL DISTANCE. When reading or watching, an indi-
vidual as though builds up «personal space and time», isolates himself from
outside and from the necessity of listening to and watching others;

3. REGIME OF SOCIAL COMPENSATION. An individual is permitted
to forget usual social role and worried role conflicts, to escape out of social
world by means of mass media.

The above mentioned mechanisms, anyhow, meet existential needs of an
audience for safety, stability, structuration of the everyday life that, cer-
tainly, is rather significant for the modern person who is in conditions of
institutional instability and lacks values that allow audience of consumers to
form the strategy of adaptive behaviour in conditions of a destructured or a
multistructural social reality.

Empirically similar mechanisms and strategies can be fixed through ten-
dencies of mass communicative practices, communicative activity of an audi-
ence and rationalization of such activity in consciousness of respondents by
means of verbal motives-suggestions.

SOCIOLOGICAL RESEARCH METHODOLOGY AND METHODS have
been used were

B Quantitative methodology;

B Method of sociological inquiry and public opinion poll;

B Methods of multidimensional classification — factor analysis (extrac-
tion method: Principal component analysis, rotation method: Varimax with
Kaiser normalization)

Empirical database of our researches included the results obtained by
means of Sociological Inquiries and Public Opinion Polls of adult population
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in Odessa from 2003 until 2013 — amount of sampling 500—800 peoples,
select error doesn’t exceed 3,5 %.

The following question which we shall try to answer within the limits of
the given research is «What are the differentiating features of mass com-
municative practices». In other words, by what criteria the communicative
practices are differentiated, what types of communicative pragmatics can be
found in a mass audience and by what criteria. The second question which we
also shall try to answer is «What integrates the individuals using different
communicative practices what allows to relate their mass communicative
practices «to background social practices?» And, on the other hand, «In what
way do communicative practices reveal their integrative features towards
society?»

We have carried out typological analysis of informational sources used by
population of Odessa (from 2003 to 2013). In order to answer these questions
a method of the factor analysis was applied.

Here are the results:

CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2003

B Traditionalism/ Virtualization

B Visual preferences/Audile preferences

W Disposition towards activity/ Disposition towards passive consumption

CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2013

B Traditionalism/ Virtualization

W Dispositions towards mass media/ Dispositions towards traditional me-
dia (rumours, face to face communication)

W Dispositions towards traditional mass media/ Dispositions towards con-
temporary mass media

B Ukrainian-speaking/ Russian-speaking

It should remark that «traditional character» and also «disposition to-
wards inactive consumption» prove non-reflective character of practices.
This allows communicative practices to compensate the lost stability in situ-
ation of personal or social uncertainty to individuals by means of use of ritu-
alized mechanisms or mechanisms of structuring social time in everyday life
and mechanism of «giving stability» to everyday existence.

Integrative function of communicative practices is implemented by means
of the coordination of conflicts interests, through the development of new
bahaviour patterns by creating a «positive image» of «problem groups or
problem behaviour models» in mass consciousness. Such media as TV or
Cinema promote the integration in society. On the contrary such medium as
visual commercials carries out the function of differentiation. It appeals to a
particular part of the audience emphasizes the unique character and elitism
of the advertised goods or service, thus visual commercials stress the elite
status of such consumers.

The third version of communicative practices allows considering them as
the features of communication process at a social macro level. The practice
of interaction in the public space is meant. Communicative practices struc-
turalized the public sphere and produce different types of public identities
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such as the public, mass audience, interests groups, virtual communities, fi-
nally, «pilgrims of postmodern» after Z. Baumann: «vagrants» (TV-audience),
«tourists» (giving colour to everyday existence), «actors» (change communi-
cative experience and sense).

Finally, I would like to make some remarks about the main trends of com-
municative practices in modern Ukraine and also about their possible reasons
and consequences. Speaking about the communicative practices in modern
Ukraine we should single out such tendencies:

1. Return to non-formal communications in different spheres and situa-
tions, including official and public situations, transition to horizontal, net-
work, partnership interrelations. This feature is not specific for Ukraine only
and can be considered as an impact of globalization process in the sphere of
communication and as possible ways out of social crisis at micro level of ev-
eryday interactions.

2. Link between postmodern forms of the communications in private
sphere and traditional, paternalistic in public sphere. At time of difficul-
ties people rely on themselves or on the nearest environment as the private
sphere is characterized by individualism, activity and self-reference (after
N. Lumann). In official and public spheres, people are «passive» applicants or
passive consumers of mass media.

3. Inclination to non-reflexive, traditional, ritualized rules of communica-
tion even in virtual on-line environment. As it is has already been mentioned,
communicative practices as well as any background social ones or as «back-
ground expectations» (after H. Garfinkel) enable an individual to structure
his everyday existence, to normalize it, to preserve ontological safety, to over-
come crisis situations, to isolate himself from external social world and so on.

4. Ignorance of essential distinctions between the personal and technically
mediated communications. That’s the global tendency when face-to-face com-
munication is substituted by technically mediated communication, mainly by
computer and cell phones.

5. Appearance of «mobile» identity, depending on interaction with either
source of mass communication. Mass media produce division of the audience
according to its tastes and ways of life and also give opportunity for the audi-
ence to change its identities or create virtual identities.

6. And finally, it deals with the use of mass media mechanisms and effects
to make everyday existence of a person stable, structuralized and comfort-
able in a situation of social and institutional instability.

Thus, the specific features of communicative practices in modern Ukraine
are caused by still continuous process of transformation of the society itself
and tendencies of the world crisis. It generates ambivalence and additional
contradictions in communicative processes and practices.

In conclusion, we will say that proposed new theoretical outlook towards
the phenomena of communicative practices seems to be heuristic for further
methodological and empirical application.

Thus, on social micro and macro levels such discrepant implications can be
revealed:
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1) False adaptive strategy of overcoming social atomism and personal iso-
lation by virtual communicative practices: communications in social media
generate new types of social ties: «weak social ties», as long as they don’t
further the creation of long personal relations for which a modern individual
hasn’t time and emotional energy;

2) Escapist model of «flight to communication» by means of TV media
practices, Internet communications and mobile phones;

3) Emergence of «phatic» communications keeping up social ties and in-
teractions without transfer of information, but only as a way of social sup-
port and joining;

4) Hiding or transformation of self-identity by authentication with a «sig-
nificant» person in the situations of personal and social crises by means of
Internet communications;

5) Processes of «thingification» of media and «mediation» of things;

6) Constantly «keeping in touch» by means of new communicative prac-
tices also provides to modern narcissistic person to avoid close emotional
contacts and meanwhile to satisfy a need for continuous demonstration of
self and continuous search of love from others.
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HOBA TEOPIS TPAJUIINHUX TA COIIAJIBHUX MEJIIATIPAKTHK:
MOKJHUBOCTI TA OBMEKEHHSA B CYYACHOMY YKPATHCBKOMY
CYCIIIJIbCTBI

Pe3srome

B po6oTi posrasmaeTsesa HOBe TeOPETUUHE PO3YMIHHA KOMYHIKaTUBHOI Ta MeJiampak-
TUKU AK (POHOBOI COIiaJIbHOI TPaKTUKU, He Pe(IEeKCUBHUX MMOBCAKIECHHUX MIPOIENYD,
AK NUIAXIB CHOMKUBaAHHA 3aco0iB MacoBoi iHdopmarlii Ta ydacti B HHUX, a TaKOXK AK
KOHCTPYKTOPiB mpmBaTHOI Ta myOaiunoi chepu. Tarkwmit TeopeTwuHmMi migxin mosBosisge
po3kpuTu aMOiBaIeHTHI KOMYHIKaTUBHI Ta COIiajibHI 3PYIIIeHHA, BUKJINKAHI Tyiobarisa-
Ii€lo Ta KPUBOBUMU IIpoIlecaMu B cydacHil Ykpaini. [[Bo3HAUHICTE pOJIi coIliaibHUX Me-
PEX Yy CyJYacHOMY YKPaiHChKOMY KOHTEKCTi IOJIATa€e B HACTYITHOMY: 3 OZHOT'O OOKY, BOHU
MOYKYThb PO3TJIANATUCSA AK TBOPI[i HOBOTO KOMYHIKAQTHMBHOTO CEPEIOBUINA, HOBOI COIIi-
aJIbHOCTi, AKA CIpUSAE BUABJIEHHIO 0COOMCTOI Ta HAIliOHAJIbHOI aBTEeHTUYHOCTi, a 3 iHIIIo-
T0 — BOHU NIePEeTBOPIOIOTHCA Ha colliajbHe IToje iH(GopMaIiiiHuX BOEH, IMOJITUYHUX irop
Ta peasisalilo eKOHOMIUHWX iHTEpeciB BeJIMKUX iHTepHeT-Kopmopariii. Takum umHOM,
Ha COIliaJIbHOMY MiKpPO- Ta MaKpPOPiBHI MOKHa BUABUTU TaKi HEBiAUOBiAHI HaCTigKWM:
1) xubHa afanTUBHA CTPATETis MOAOJAHHS COIiaJbHOTO aTOMidMy Ta 0CcOOMCTOI iBossaIrii
BIpTyaJbHUMHU KOMYHIKQTUBHUMU IPaKTUKAMU: KOMYHiKaIllil B COIliaJIbHUX Meperxax
CTBOPIOIOTh HOBI THUIIM COIIaJbHUX 3B A3KIB: «ciaabKi comjjanbHi 3B'ABKM», OCKiIbKN
BOHU HE CIPUAIOTH CTBOPEHHIO JOBTUX OCOOMCTUX BiJHOCWUH, AJISA AKUX CydYacHa JIIOJUHA
He Mae€ yacy i eMOIliffHOI eHeprii; 2) eckalricTchKa MOJEJb «IIOJbOTY 1O KOMYHIiKaIii» 3a
IOTIOMOTOIO IPAKTUK TeJeBisiliHuX Memia, iHTepHeT-KOMYHiKaIii Ta Mo6imbHUX Teaedo-
HiB; 3) mosABa «paTUUYHUX» 3B ABKiB, 10 MiATPUMYIOTH COI[iaIbHI 3B A3KMW Ta B3a€MOIil
0e3 mepemaui indopmaririi, ajge Jauine AK Cmocié comiaabHOI TiATPUMKHN Ta TPUETHAHHS;
4) mpuxoByBaHHA abo TpaHchopMalia camoiseHTHudiKAaIil IIIAXOM cCaMOBU3HAUEHHA 3i
«3HAUYIIOI0» OCOOMCTICTIO B CUTYyaIliAX OCOOMCTICHMX Ta COIiaJbHUX KPU3 Uepes 3aco-
0u iHTepHeT-KOMYHiKaIlii; 5) mpollecm «peuoBm3aallii» 3acobiB MacoBoi iHdopmarrii Ta
«MemiaTusaIifg» pedeit; 6) MOCTIMHO «miATPUMyBaHUI 3B A30K» 3a JOIOMOIOK HOBUX
KOMYHIKaTMBHUX IPAaKTUK TAKOXX HaJa€e CydyacHI HapIUCUYHIN JIIOAUHI MOXMKJIUBICTH
VHUKHYTHU OJU3BKUX eMOIiMHMX KOHTAKTiB i, TMM YacoM, 3aJOBOJBLHUTHU IOTPEOY II0-
cTifiHol meMoHCTpAaIil caMocBiJoMoCTi Ta 6e3mepepBHOTO MOITYKY JII000Bi 3 OOKY iHIITUX.

KiarouoBi ciaoBa: KOMyHIKaTHBHI IpaKTHUKHU, caaOKi coljiaibHi 3B sI3KH, COLiajbHI
Menia, paKTUUYHA KOMYHiKaIlisA, «BTeya A0 KOMYHIiKaIii».
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HOBAdA TEOPUA TPAAUIIMOHHBIX U COITMAJBHBIX
MEOJUAITPAKTHK: BOSMOJHOCTH H OTPAHUYEHUSA
B COBPEMEHHOM YKPANHCKOM OBHIECTBE

Pesrome

B crathe paccmaTpuBaeTcs HOBOE TEOPETHMUECKOE MOHUMAaHNE KOMMYHUKATUBHBIX
U MEIUNHBIX MPAKTUK KaK (POHOBBIX COIIMAJNLHBIX NPAKTUK, Hepe(JIeKCUBHBIX ITOBCE-
THEBHBIX IIPOIENYD, CIIOCOOOB MCIOJIb30BAHUA CPEACTB MAacCOBOH MHMOpMAINU U yUa-
CTUS B HUX, a TaK/Ke KaK KOHCTPYKTOPOB YacTHOH u obiiecTBeHHO# cdepbl. Taroit
TEOPETUYECKUI MOAXOJ IIO3BOJIAET PACKPHIBATH aMOMBAJIEHTHLIE KOMMYHUKATUBHBIE U
COIlMaJIbHbIE€ CIOBUI'Ml, BBISBAHHLIE I‘JIOﬁa.TII/I3aI.II/IOHHbIMI/I 1 KPHU3HUCHBIMU IIpOIeccCaMu
B coBpeMeHHOII YKpawmHe. HeomHo3HAUHAs POJIb COIUAJNBHBIX MEAMA B CETOAHSIITHEM
YKPAMHCKOM KOHTEKCTE 3aKJIIUYAETCS B CJAELYIOIIEM: ¢ OLHON CTOPOHBI, UX MOKHO pac-
cMaTpUBaTh KaK cospaTesieil HOBOI KOMMYHUKATUBHOM Cpeabl, HOBOM COIIMAJIbLHOM OOIII-
HOCTH, KOTOPas CIIOCOOCTBYET YCTAHOBJIECHUIO JUUHOM M HAIIMOHAJLHON UIEHTUUYHOCTU,
a ¢ Ipyroili — OHU IPEBPAIAIOTCA B COIMAJIbHOE IOJe MHMOPMAIMOHHBIX BOIH, IIO-
JUTUYECKUX HUI'D U pPeajnu3alli 3KOHOMHUYECKHUX HHTEPEeCOB KPYIIHBIX HWHTEPHET-KOP-
nopanuii. Takum o6pasoM, Ha COIMAIBHOM MUKDPO- M MaKPOYPOBHE MOYKHO BBIABUTH
TaKre HEeCOOTBETCTBYIOIVE IIOCJTEACTBUA: 1) JIOKHAA amalTUBHAA CTPATETUS IIPEOJO-
JIEHUS COIIMAJIBHOTO aTOMU3Ma U JIMYHON M30JAIUU IIOCPEICTBOM BUPTYAJIbHBIX KOM-
MYHUKATUBHBIX IIPAKTHK: KOMMYHHKAIIMM B COIHMAJIBHBIX CETAX IIOPOXXKAAIOT HOBEIE
TUTOBI COIIMAJBLHBIX CBA3EH: «cjabble COIMATIbHBIE CBA3U», IMOCKOJLKY OHU HE CIIOCO0-
CTBYIOT CO3JAaHHUIO OJINTEJIbHBIX JIMUHBIX OTHOI.HEHI/II';I, OJIA KOTOPBIX COBpeMeHHLIﬁ ge-
JIOBEK He MMeeT BPeMEeHM UM SMOI[MOHAJNBLHOI 9Hepruu; 2) sCKaAMUCTCKas MOMAeJ b «0er-
CTBa B KOMMYHUKAIIUIO» C IIOMOIIBIO TEJIE€BU3MOHHBIX CPEACTB MaccOBOM I/IH(I)OpMaLLI/II/I,
WHTEPHET-KOMMYHUKAIIUN W MOOMJIBHBIX TeJedOHOB; 3) IOABIeHUE <«(haTUuUuecKux»
KOMMYHUKAIUH, MOAAEP;KUBAIOIINX COIVAJbHBIE CBABY U B3amMoJeiicTBUs 0e3 Iepe-
mauu mHOOPMAINY, HO TOJBKO KaK CIIOCO0 COIMATBLHOM MONNEP:KKU U IMPUCOENUHEHUT;
4) ckpwITHE WU TPaHCHOPMAIUSA CAMOUAEHTU(GUKAIUYN IYTEM CAMOOIDEIeJIEeHUA CO
«3HAUYNMBIM» UEeJIOBEKOM B CUTYaIIUAX JIUUYHOTO U COIIMAJIHLHOTO KPUBMCOB IIOCPECTBOM
WHTEPHET-KOMMYHUKAIIUIT; 5) IPOIIECChl «OBEII[eCTBIEHUA» MeaNa U « MeIualluu» Bellleit;
6) moCTOAHHOE <«IOANep:KaHUe CBA3U» IOCPEICTBOM HOBBIX KOMMYHUKATUBHBIX IIPaK-
TUK TaKyKe IIPEeJOCTABJIAET COBPEMEHHOMY HAPIIMCCUYECKOMY UeJIOBEKY BO3MOYKHOCTH
usberaTh OJIMBKUX SMOIIMOHAJIBHBIX KOHTAKTOB U TEM BpeMeHeM YIOBJIETBOPATH IOTPEO-
HOCTH B HENPEPBIBHOI MeMOHCTpAIlMU ce0s ¥ HeIpepbIBHOM MOMUCKE JIOBU OT APYTHUX.

KaroueBsie ciioBa: KOMMYHUKATUBHBIE IPAKTUKY, cJIa0ble COIIMATIbHEBIE CBA3U, COILM-
aJbHBIE Meaua, (haTuuecKasd KOMMYHHUKAIUA, «0ercTBO B KOMMYHUKAIIUIO» ,
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