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NEW THEORY OF TRADITIONNAL AND SOCIAL MEDIA PRACTICES: 
FEATURES AND RESTRICTIONS IN TODAY’S UKRAINIAN SOCIETY1 

The paper deals with new theoretical understanding of communicative and 
media practices as background social practices, non-reflexive everyday rou-
tines, as ways of consumption of media and participation in them and also as 
constructors of private and public sphere. Such theoretical approach enables to 
disclosure ambivalent communicative and social shifts engendered by globaliz-
ing and crisis processes in contemporary Ukraine. The ambiguity role of social 
media in today’s Ukrainian context is following: on the one hand they can be 
considered as creators of new communicative environment, new sociality that 
favored to finding of personal and national authenticity and on the other — 
they is transformed into the social field of information wars, political games 
and realization of economic interests of great Internet corporations. Thus, on 
social micro and macro levels such discrepant implications can be revealed: 
1) False adaptive strategy of overcoming social atomism and personal isolation 
by virtual communicative practices: communications in social media generate 
new types of social ties: «weak social ties», as long as they don’t further the 
creation of long personal relations for which a modern individual hasn’t time 
and emotional energy; 2) Escapist model of «flight into communication» by 
means of TV media practices, Internet communications and mobile phones; 
3) Emergence of «phatic» communications keeping up social ties and interac-
tions without transfer of information, but only as a way of social support and 
joining; 4) Hiding or transformation of self-identity by authentication with a 
«significant» person in the situations of personal and social crises by means 
of Internet communications; 5) Processes of «thingification» of media and 
«mediation» of things; 6) Constantly «keeping in touch» by means of new com-
municative practices also provides to modern narcissistic person to avoid close 
emotional contacts and meanwhile to satisfy a need for continuous demonstra-
tion of self and continuous search of love from others. 
Key words: communicative practices, weak social ties, social media, phatic 
communication, «fight into communication». 

In my talk today I am going to deal with the phenomena of communicative 
practices in modern society. I shall first present some theoretical reflections 
about the nature and main trends of communicative practices and commu-

1 Ñòàòòÿ áóëà ï³äãîòîâëåíà äëÿ ì³æíàðîäíî¿ íàóêîâî¿ êîíôåðåíö³¿ «Ñîö³àëüí³ òà ïîë³òè÷í³ 
òðàíñôîðìàö³¿ ó Öåíòðàëüí³é òà Ñõ³äí³é ªâðîï³ (1917–2017 ðð.): ÷èííèêè, äîñÿãíåííÿ, ïðî-
áëåìè» (28–29 ÷åðâíÿ 2017 ðîêó, ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà, Îäåñà, Óêðà¿íà).
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nicative processes as such. Then I would like concerning myself with the 
methods used. And in conclusion I’ll concentrate on some main features of 
communicative practices in modern Ukraine. 

First, I propose to declare «communicative practices» in 3 interconnected 
aspects. 

First of all, as a version of «background social practices», representing 
hidden from the observer, frequently unconscious, but quite obvious for inter-
connecting participants, the rules of communication in a particular situation. 

Let me now make some comments on the specific nature of social prac-
tices. These are several habitual, stable, routinized rules, skills, ways in 
which «bodies are moved, objects are handled, subjects are treated, things 
are described and the world is understood» [1, p. 250]. The semantic field of 
«background social practices» is rather large, it includes such elements as 
«forms of bodily activities, forms of mental activities, things and their use, 
background knowledge in the form of understanding, know-how, states of 
emotion and motivational knowledge» [1, p. 249]. But somehow or other the 
attributive characteristics of social practices are the following: 

Nexus of saying and doing; 
 Unconscious, latent or depending on practical use sense of this process; 
 Social practices consist in routinized mental and bodily activities, know-

how, habitual skills, rules of everyday behavior and so on; 
 Social practices have rather strong single-mindedness and rigidity; 
 Situational conditionality i.e. an attachment to certain socio-cultural 

context. 
Describing mass communicative practices as «background social practic-

es», it is necessary mention that rules of utility are more likely to operate 
here. There are motives that guide us, habits, needs, rules of the communica-
tions (e.g. Necessity for the interlocutor or need even in virtual communica-
tion), it happens unconsciously for interlocutors, but it is possible to reveal a 
pragmatic component — what for they do it — in other words, a functional 
orientation of mass or any other types of communication. That is people use, 
mass-media as in the theory of «use and gratification «, they do either by 
habit or because they need information or simply emotion, etc. We construct 
it not by reflected rules. When the communication develops in unexpected 
ways, we start to analyze what went wrong and we start to think about rules, 
mechanisms, technologies and motives. 

Communicative practices in their second version, in my opinion, can be 
considered as principles and mechanisms of interaction with various sources 
of information and communication, first of all with mass media. Here the 
received information is comprehended during the process of its application, 
thus foregrounding pragmatic aspect of communication. 

The ñînsumption and the use of information obtained from different mass 
media are carried out due to specific mechanism and effects. Let us consider 
them in detail. 
 Symbolical and virtual compensation of action and interaction, the lat-

er often fail in everyday life of contemporary people; 
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 Visual opportunities of mass media create an «effect of presence» that 
influences individual consciousness and engenders in it the feelings of au-
thenticity and documentation; 
 Seriated and iterative character of mass media texts regulates everyday 

life of individuals, normalizes their everyday existence, produces the feelings 
of comfort and psychological safety. 
 Ritual character of visual and audiovisual media give possibility to 

each individual to join one another symbolically; 
 Effect of emotional and psychological compensation which permits to 

individuals in safe and obvious form to identify themselves with aggressive 
and dangerous hero and at the same time to find themselves in safe position, 
as though «behind identification glass». 

And now let me pass to analysis of 
ATTRACTIVE CHARACTERISTICS OF MASS COMMUNICATIVE 

PRACTICES AND PRAGMATIC REGIMES OF THEIR USE 
«The positive appeal», when addressing to everybody mass media turn to 

each taken separately to invite him proving, trying, responding — REGIME 
OF MASS USE; 

1. «The simplicity and availability of mass media texts» when comprehen-
sion doesn’t need additional education or extra socialization — REGIME OF 
TIPICALNESS; 

2. REGIME OF SOCIAL DISTANCE. When reading or watching, an indi-
vidual as though builds up «personal space and time», isolates himself from 
outside and from the necessity of listening to and watching others; 

3. REGIME OF SOCIAL COMPENSATION. An individual is permitted 
to forget usual social role and worried role conflicts, to escape out of social 
world by means of mass media. 

The above mentioned mechanisms, anyhow, meet existential needs of an 
audience for safety, stability, structuration of the everyday life that, cer-
tainly, is rather significant for the modern person who is in conditions of 
institutional instability and lacks values that allow audience of consumers to 
form the strategy of adaptive behaviour in conditions of a destructured or a 
multistructural social reality. 

Empirically similar mechanisms and strategies can be fixed through ten-
dencies of mass communicative practices, communicative activity of an audi-
ence and rationalization of such activity in consciousness of respondents by 
means of verbal motives-suggestions. 

SOCIOLOGICAL RESEARCH METHODOLOGY AND METHODS have 
been used were 
 Quantitative methodology; 
 Method of sociological inquiry and public opinion poll; 
 Methods of multidimensional classification — factor analysis (extrac-

tion method: Principal component analysis, rotation method: Varimax with 
Kaiser normalization) 

Empirical database of our researches included the results obtained by 
means of Sociological Inquiries and Public Opinion Polls of adult population 
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in Odessa from 2003 until 2013 — amount of sampling 500–800 peoples, 
select error doesn’t exceed 3,5 %. 

The following question which we shall try to answer within the limits of 
the given research is «What are the differentiating features of mass com-
municative practices». In other words, by what criteria the communicative 
practices are differentiated, what types of communicative pragmatics can be 
found in a mass audience and by what criteria. The second question which we 
also shall try to answer is «What integrates the individuals using different 
communicative practices what allows to relate their mass communicative 
practices «to background social practices?» And, on the other hand, «In what 
way do communicative practices reveal their integrative features towards 
society?» 

We have carried out typological analysis of informational sources used by 
population of Odessa (from 2003 to 2013). In order to answer these questions 
a method of the factor analysis was applied. 

Here are the results: 
CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2003 
 Traditionalism/ Virtualization 
 Visual preferences/Audile preferences 
 Disposition towards activity/ Disposition towards passive consumption 
CRITERIA OF DIFFERENCIATION OF ODESSA POPULATION IN 2013 
 Traditionalism/ Virtualization 
 Dispositions towards mass media/ Dispositions towards traditional me-

dia (rumours, face to face communication) 
 Dispositions towards traditional mass media/ Dispositions towards con-

temporary mass media 
 Ukrainian-speaking/ Russian-speaking 
It should remark that «traditional character» and also «disposition to-

wards inactive consumption» prove non-reflective character of practices. 
This allows communicative practices to compensate the lost stability in situ-
ation of personal or social uncertainty to individuals by means of use of ritu-
alized mechanisms or mechanisms of structuring social time in everyday life 
and mechanism of «giving stability» to everyday existence. 

Integrative function of communicative practices is implemented by means 
of the coordination of conflicts interests, through the development of new 
bahaviour patterns by creating a «positive image» of «problem groups or 
problem behaviour models» in mass consciousness. Such media as TV or 
Cinema promote the integration in society. On the contrary such medium as 
visual commercials carries out the function of differentiation. It appeals to a 
particular part of the audience emphasizes the unique character and elitism 
of the advertised goods or service, thus visual commercials stress the elite 
status of such consumers. 

The third version of communicative practices allows considering them as 
the features of communication process at a social macro level. The practice 
of interaction in the public space is meant. Communicative practices struc-
turalized the public sphere and produce different types of public identities 
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such as the public, mass audience, interests groups, virtual communities, fi-
nally, «pilgrims of postmodern» after Z. Baumann: «vagrants» (TV-audience), 
«tourists» (giving colour to everyday existence), «actors» (change communi-
cative experience and sense). 

Finally, I would like to make some remarks about the main trends of com-
municative practices in modern Ukraine and also about their possible reasons 
and consequences. Speaking about the communicative practices in modern 
Ukraine we should single out such tendencies: 

1. Return to non-formal communications in different spheres and situa-
tions, including official and public situations, transition to horizontal, net-
work, partnership interrelations. This feature is not specific for Ukraine only 
and can be considered as an impact of globalization process in the sphere of 
communication and as possible ways out of social crisis at micro level of ev-
eryday interactions. 

2. Link between postmodern forms of the communications in private 
sphere and traditional, paternalistic in public sphere. At time of difficul-
ties people rely on themselves or on the nearest environment as the private 
sphere is characterized by individualism, activity and self-reference (after 
N. Lumann). In official and public spheres, people are «passive» applicants or 
passive consumers of mass media. 

3. Inclination to non-reflexive, traditional, ritualized rules of communica-
tion even in virtual on-line environment. As it is has already been mentioned, 
communicative practices as well as any background social ones or as «back-
ground expectations» (after H. Garfinkel) enable an individual to structure 
his everyday existence, to normalize it, to preserve ontological safety, to over-
come crisis situations, to isolate himself from external social world and so on. 

4. Ignorance of essential distinctions between the personal and technically 
mediated communications. That’s the global tendency when face-to-face com-
munication is substituted by technically mediated communication, mainly by 
computer and cell phones. 

5. Appearance of «mobile» identity, depending on interaction with either 
source of mass communication. Mass media produce division of the audience 
according to its tastes and ways of life and also give opportunity for the audi-
ence to change its identities or create virtual identities. 

6. And finally, it deals with the use of mass media mechanisms and effects 
to make everyday existence of a person stable, structuralized and comfort-
able in a situation of social and institutional instability. 

Thus, the specific features of communicative practices in modern Ukraine 
are caused by still continuous process of transformation of the society itself 
and tendencies of the world crisis. It generates ambivalence and additional 
contradictions in communicative processes and practices. 

In conclusion, we will say that proposed new theoretical outlook towards 
the phenomena of communicative practices seems to be heuristic for further 
methodological and empirical application. 

Thus, on social micro and macro levels such discrepant implications can be 
revealed: 
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1) False adaptive strategy of overcoming social atomism and personal iso-
lation by virtual communicative practices: communications in social media 
generate new types of social ties: «weak social ties», as long as they don’t 
further the creation of long personal relations for which a modern individual 
hasn’t time and emotional energy; 

2) Escapist model of «flight to communication» by means of TV media 
practices, Internet communications and mobile phones; 

3) Emergence of «phatic» communications keeping up social ties and in-
teractions without transfer of information, but only as a way of social sup-
port and joining; 

4) Hiding or transformation of self-identity by authentication with a «sig-
nificant» person in the situations of personal and social crises by means of 
Internet communications; 

5) Processes of «thingification» of media and «mediation» of things; 
6) Constantly «keeping in touch» by means of new communicative prac-

tices also provides to modern narcissistic person to avoid close emotional 
contacts and meanwhile to satisfy a need for continuous demonstration of 
self and continuous search of love from others. 
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ÍÎÂÀ ÒÅÎÐ²ß ÒÐÀÄÈÖ²ÉÍÈÕ ÒÀ ÑÎÖ²ÀËÜÍÈÕ ÌÅÄ²ÀÏÐÀÊÒÈÊ: 
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Ðåçþìå 
Â ðîáîò³ ðîçãëÿäàºòüñÿ íîâå òåîðåòè÷íå ðîçóì³ííÿ êîìóí³êàòèâíî¿ òà ìåä³àïðàê-

òèêè ÿê ôîíîâî¿ ñîö³àëüíî¿ ïðàêòèêè, íå ðåôëåêñèâíèõ ïîâñÿêäåííèõ ïðîöåäóð, 
ÿê øëÿõ³â ñïîæèâàííÿ çàñîá³â ìàñîâî¿ ³íôîðìàö³¿ òà ó÷àñò³ â íèõ, à òàêîæ ÿê 
êîíñòðóêòîð³â ïðèâàòíî¿ òà ïóáë³÷íî¿ ñôåðè. Òàêèé òåîðåòè÷íèé ï³äõ³ä äîçâîëÿº 
ðîçêðèòè àìá³âàëåíòí³ êîìóí³êàòèâí³ òà ñîö³àëüí³ çðóøåííÿ, âèêëèêàí³ ãëîáàë³çà-
ö³ºþ òà êðèçîâèìè ïðîöåñàìè â ñó÷àñí³é Óêðà¿í³. Äâîçíà÷í³ñòü ðîë³ ñîö³àëüíèõ ìå-
ðåæ ó ñó÷àñíîìó óêðà¿íñüêîìó êîíòåêñò³ ïîëÿãàº â íàñòóïíîìó: ç îäíîãî áîêó, âîíè 
ìîæóòü ðîçãëÿäàòèñÿ ÿê òâîðö³ íîâîãî êîìóí³êàòèâíîãî ñåðåäîâèùà, íîâî¿ ñîö³-
àëüíîñò³, ÿêà ñïðèÿº âèÿâëåííþ îñîáèñòî¿ òà íàö³îíàëüíî¿ àâòåíòè÷íîñò³, à ç ³íøî-
ãî — âîíè ïåðåòâîðþþòüñÿ íà ñîö³àëüíå ïîëå ³íôîðìàö³éíèõ âîºí, ïîë³òè÷íèõ ³ãîð 
òà ðåàë³çàö³þ åêîíîì³÷íèõ ³íòåðåñ³â âåëèêèõ ³íòåðíåò-êîðïîðàö³é. Òàêèì ÷èíîì, 
íà ñîö³àëüíîìó ì³êðî- òà ìàêðîð³âí³ ìîæíà âèÿâèòè òàê³ íåâ³äïîâ³äí³ íàñë³äêè: 
1) õèáíà àäàïòèâíà ñòðàòåã³ÿ ïîäîëàííÿ ñîö³àëüíîãî àòîì³çìó òà îñîáèñòî¿ ³çîëÿö³¿ 
â³ðòóàëüíèìè êîìóí³êàòèâíèìè ïðàêòèêàìè: êîìóí³êàö³¿ â ñîö³àëüíèõ ìåðåæàõ 
ñòâîðþþòü íîâ³ òèïè ñîö³àëüíèõ çâ'ÿçê³â: «ñëàáê³ ñîö³àëüí³ çâ'ÿçêè», îñê³ëüêè 
âîíè íå ñïðèÿþòü ñòâîðåííþ äîâãèõ îñîáèñòèõ â³äíîñèí, äëÿ ÿêèõ ñó÷àñíà ëþäèíà 
íå ìàº ÷àñó é åìîö³éíî¿ åíåðã³¿; 2) åñêàï³ñòñüêà ìîäåëü «ïîëüîòó äî êîìóí³êàö³¿» çà 
äîïîìîãîþ ïðàêòèê òåëåâ³ç³éíèõ ìåä³à, ³íòåðíåò-êîìóí³êàö³é òà ìîá³ëüíèõ òåëåôî-
í³â; 3) ïîÿâà «ôàòè÷íèõ» çâ'ÿçê³â, ùî ï³äòðèìóþòü ñîö³àëüí³ çâ'ÿçêè òà âçàºìîä³¿ 
áåç ïåðåäà÷³ ³íôîðìàö³¿, àëå ëèøå ÿê ñïîñ³á ñîö³àëüíî¿ ï³äòðèìêè òà ïðèºäíàííÿ; 
4) ïðèõîâóâàííÿ àáî òðàíñôîðìàö³ÿ ñàìî³äåíòèô³êàö³¿ øëÿõîì ñàìîâèçíà÷åííÿ ç³ 
«çíà÷óùîþ» îñîáèñò³ñòþ â ñèòóàö³ÿõ îñîáèñò³ñíèõ òà ñîö³àëüíèõ êðèç ÷åðåç çàñî-
áè ³íòåðíåò-êîìóí³êàö³¿; 5) ïðîöåñè «ðå÷îâèçàö³¿» çàñîá³â ìàñîâî¿ ³íôîðìàö³¿ òà 
«ìåä³àòèçàö³ÿ» ðå÷åé; 6) ïîñò³éíî «ï³äòðèìóâàíèé çâ'ÿçîê» çà äîïîìîãîþ íîâèõ 
êîìóí³êàòèâíèõ ïðàêòèê òàêîæ íàäàº ñó÷àñí³é íàðöèñè÷í³é ëþäèí³ ìîæëèâ³ñòü 
óíèêíóòè áëèçüêèõ åìîö³éíèõ êîíòàêò³â ³, òèì ÷àñîì, çàäîâîëüíèòè ïîòðåáó ïî-
ñò³éíî¿ äåìîíñòðàö³¿ ñàìîñâ³äîìîñò³ òà áåçïåðåðâíîãî ïîøóêó ëþáîâ³ ç áîêó ³íøèõ.

Êëþ÷îâ³ ñëîâà: êîìóí³êàòèâí³ ïðàêòèêè, ñëàáê³ ñîö³àëüí³ çâ'ÿçêè, ñîö³àëüí³ 
ìåä³à, ôàêòè÷íà êîìóí³êàö³ÿ, «âòå÷à äî êîìóí³êàö³¿». 
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ÍÎÂÀß ÒÅÎÐÈß ÒÐÀÄÈÖÈÎÍÍÛÕ È ÑÎÖÈÀËÜÍÛÕ 
ÌÅÄÈÀÏÐÀÊÒÈÊ: ÂÎÇÌÎÆÍÎÑÒÈ È ÎÃÐÀÍÈ×ÅÍÈß 
Â ÑÎÂÐÅÌÅÍÍÎÌ ÓÊÐÀÈÍÑÊÎÌ ÎÁÙÅÑÒÂÅ 

Ðåçþìå 
Â ñòàòüå ðàññìàòðèâàåòñÿ íîâîå òåîðåòè÷åñêîå ïîíèìàíèå êîììóíèêàòèâíûõ 

è ìåäèéíûõ ïðàêòèê êàê ôîíîâûõ ñîöèàëüíûõ ïðàêòèê, íåðåôëåêñèâíûõ ïîâñå-
äíåâíûõ ïðîöåäóð, ñïîñîáîâ èñïîëüçîâàíèÿ ñðåäñòâ ìàññîâîé èíôîðìàöèè è ó÷à-
ñòèÿ â íèõ, à òàêæå êàê êîíñòðóêòîðîâ ÷àñòíîé è îáùåñòâåííîé ñôåðû. Òàêîé 
òåîðåòè÷åñêèé ïîäõîä ïîçâîëÿåò ðàñêðûâàòü àìáèâàëåíòíûå êîììóíèêàòèâíûå è 
ñîöèàëüíûå ñäâèãè, âûçâàííûå ãëîáàëèçàöèîííûìè è êðèçèñíûìè ïðîöåññàìè 
â ñîâðåìåííîé Óêðàèíå. Íåîäíîçíà÷íàÿ ðîëü ñîöèàëüíûõ ìåäèà â ñåãîäíÿøíåì 
óêðàèíñêîì êîíòåêñòå çàêëþ÷àåòñÿ â ñëåäóþùåì: ñ îäíîé ñòîðîíû, èõ ìîæíî ðàñ-
ñìàòðèâàòü êàê ñîçäàòåëåé íîâîé êîììóíèêàòèâíîé ñðåäû, íîâîé ñîöèàëüíîé îáù-
íîñòè, êîòîðàÿ ñïîñîáñòâóåò óñòàíîâëåíèþ ëè÷íîé è íàöèîíàëüíîé èäåíòè÷íîñòè, 
à ñ äðóãîé — îíè ïðåâðàùàþòñÿ â ñîöèàëüíîå ïîëå èíôîðìàöèîííûõ âîéí, ïî-
ëèòè÷åñêèõ èãð è ðåàëèçàöèè ýêîíîìè÷åñêèõ èíòåðåñîâ êðóïíûõ èíòåðíåò-êîð-
ïîðàöèé. Òàêèì îáðàçîì, íà ñîöèàëüíîì ìèêðî- è ìàêðîóðîâíå ìîæíî âûÿâèòü 
òàêèå íåñîîòâåòñòâóþùèå ïîñëåäñòâèÿ: 1) ëîæíàÿ àäàïòèâíàÿ ñòðàòåãèÿ ïðåîäî-
ëåíèÿ ñîöèàëüíîãî àòîìèçìà è ëè÷íîé èçîëÿöèè ïîñðåäñòâîì âèðòóàëüíûõ êîì-
ìóíèêàòèâíûõ ïðàêòèê: êîììóíèêàöèè â ñîöèàëüíûõ ñåòÿõ ïîðîæäàþò íîâûå 
òèïû ñîöèàëüíûõ ñâÿçåé: «ñëàáûå ñîöèàëüíûå ñâÿçè», ïîñêîëüêó îíè íå ñïîñîá-
ñòâóþò ñîçäàíèþ äëèòåëüíûõ ëè÷íûõ îòíîøåíèé, äëÿ êîòîðûõ ñîâðåìåííûé ÷å-
ëîâåê íå èìååò âðåìåíè è ýìîöèîíàëüíîé ýíåðãèè; 2) ýñêàïèñòñêàÿ ìîäåëü «áåã-
ñòâà â êîììóíèêàöèþ» ñ ïîìîùüþ òåëåâèçèîííûõ ñðåäñòâ ìàññîâîé èíôîðìàöèè, 
èíòåðíåò-êîììóíèêàöèé è ìîáèëüíûõ òåëåôîíîâ; 3) ïîÿâëåíèå «ôàòè÷åñêèõ» 
êîììóíèêàöèé, ïîääåðæèâàþùèõ ñîöèàëüíûå ñâÿçè è âçàèìîäåéñòâèÿ áåç ïåðå-
äà÷è èíôîðìàöèè, íî òîëüêî êàê ñïîñîá ñîöèàëüíîé ïîääåðæêè è ïðèñîåäèíåíèÿ; 
4) ñêðûòèå èëè òðàíñôîðìàöèÿ ñàìîèäåíòèôèêàöèè ïóòåì ñàìîîïðåäåëåíèÿ ñî 
«çíà÷èìûì» ÷åëîâåêîì â ñèòóàöèÿõ ëè÷íîãî è ñîöèàëüíîãî êðèçèñîâ ïîñðåäñòâîì 
èíòåðíåò-êîììóíèêàöèé; 5) ïðîöåññû «îâåùåñòâëåíèÿ» ìåäèà è «ìåäèàöèè» âåùåé; 
6) ïîñòîÿí íîå «ïîääåðæàíèå ñâÿçè» ïîñðåäñòâîì íîâûõ êîììóíèêàòèâíûõ ïðàê-
òèê òàêæå ïðåäîñòàâëÿåò ñîâðåìåííîìó íàðöèññè÷åñêîìó ÷åëîâåêó âîçìîæíîñòü 
èçáåãàòü áëèçêèõ ýìîöèîíàëüíûõ êîíòàêòîâ è òåì âðåìåíåì óäîâëåòâîðÿòü ïîòðåá-
íîñòü â íåïðåðûâíîé äåìîíñòðàöèè ñåáÿ è íåïðåðûâíîì ïîèñêå ëþáâè îò äðóãèõ.

Êëþ÷åâûå ñëîâà: êîììóíèêàòèâíûå ïðàêòèêè, ñëàáûå ñîöèàëüíûå ñâÿçè, ñîöè-
àëüíûå ìåäèà, ôàòè÷åñêàÿ êîììóíèêàöèÿ, «áåãñòâî â êîììóíèêàöèþ», 


